CONSUMER CONFIDENCE

After showing some recovery in late 1992 and early 1993, consumer confidence numbers have slipped some.

Ratings of Clinton’s handling of the economy and confidence in his economic plan are hovering around the major-

ity mark.
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Source: Surveys by the Survey Research Center, University of Michigan and National Family Opinion, inc., for the Conference Board

Clinton’s handling of the economy

1993

Approve Disapprove
2/12-14  Gallup 45% 35%
2/14 ABC News 49 28
2/18-19  Los Angeles Times 58 27
2/256-28  ABC News/Washington Post 58 35
3/5-9 NBC News/Wall Street Journal 52 28
3/28-31  CBS News/New York Times 47 37
4/17-20  NBC News/Wall Street Journal 45 40
4/22-24  Gallup/USA Today/CNN 44 50
4/23-26  ABC News/Washington Post 51 46

Good job  Poor job
2/10-11  Yankelovich/Time/CNN 43% 28%
2/18 Yankelovich/ Time/CNN 53 20
3/18 Yankelovich/ Time/CNN 48 31

Clinton’s economic plan

Question: Do you generally support or oppose President
Clinton’s economic plan?

Support Oppose

Feb. 17* 79% 16%
Feb. 26-28 59 29
Mar. 22-24 55 34
Apr. 22-24 55 39

Note: *Asked of people who watched Clinton's February 17 speech announcing his plan
Source: Surveys by the Galiup Organization, latest that of April 22-24, 1993 for USA Today
and CNN

Question: Do you favor or oppose President Clinton’s economic
program?

Favor Oppose
Apr. 50% 35%

Source: Survey by the NBC News/Wall Street Journal. April 17-20. 1993
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